Entrepreneurial Gamble Pays Off Big 
Hollis Thomases moved from New York to Baltimore in 1987 with no friends, no nearby family, and no job – she simply liked the city.  In the beginning, she worked three jobs to survive.  Now, 20 years later, Thomases is the founder and President of Web Ad.vantage.net, Inc., a multi-million dollar business. WebAdvantage.net’s core competencies include online advertising, search engine optimization, paid search campaign management, and Internet strategy. WebAdvantage.net's client list includes Nokia USA, Zurich North America, Nature Made Vitamins, Johns Hopkins University, and the Baltimore Area Convention & Visitors Association.

Web Ad.vantage.net was created approximately ten years after Thomases 
moved to Baltimore and in similar fashion.  Deviating from her original business plan, she opened the business with no clients, no investment capital and no real knowledge of what she was doing. Thomases recognized the online marketing opportunity in its infancy, when businesses were primarily focused on building web sites.  She was one of the early Internet visionaries who realized that the philosophy of “if we build it, they will come” was not enough.  She felt that the secret to successfully utilizing the Internet lay in generating qualified website traffic and converting those leads into sales. By 1999, Web Ad.vantage.net was offering services that most people weren’t even aware existed. Her sales process started by educating and equipping customers with effective online marketing. Today, Internet marketing is one of the most sought after “new media marketing” services.

A key component of the company’s successful growth, was that Thomases came up with creative ways to hire and train people and developed a corporate culture of integrity and service that still serves her staff and clients well to this day. She started the company by hiring female professionals who temporarily or permanently had left the workforce to have or raise their children.  Thomases innovated a family-friendly way to work from home with flexible hours for in-house and telecommuters in the up and coming field of online marketing.  She maintains a corporate philosophy that work should be as equally important as one’s personal life and that being flexible with employees generates a thriving work environment and enterprise. Today, the firm employs thirteen. 
Thomases was named the 2007 Maryland Small Business Person of the Year by the US Small Business Administration Baltimore District Office. Thomases has won numerous other awards and received honors, including: The Baltimore Business Journal’s “40 Under 40” award; Harford County’s Bush Declaration Award for Entrepreneurial Spirit; and Forbes named WebAdvantage.net a “Best of B2B Site” for media & advertising. Community service activities include: serving on the Harford County Economic Development Advisory Board (EDAB) and the board of Harford County's Small Business Development Center (SBDC); participation in the Association for Interactive Marketing's Online Promotions Council and co-founder of the Digital Bridge Initiative, a philanthropic outreach venture of the Greater Baltimore Technology Council.
