l How to Package & Promote i
Your Service Business

S

BRANDING WITH A CAPITAL B

What do you stand for? Visual Brand. Messaging.

Part 2: Promote

Humans of New York
New York Times

GROW REPUTATION & RENOWN WEBSITES ARE THE BEATING HEART

evarnge ot BUT YOU'VE ONLY {

Most effective lead generator for B

Referrals GOT 8 SECONDS

Stay top-of-mind

Encourage sharing
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TECHNOLOGY SAVES TIME
_________ & PR L

DON'T SELL THE CATEGORY

MAKE YOUR CASE
VALUE IS INTHE MIND OF THE CUSTOMER

Education and Experience
Appearance
Your Process
Performance
Publicity/Rep

Portfolio

L)

S
POMEP pGE \\W\ER\\\\

HELP SEARCH ENGINES
FIND YOUR SITE

SEOQ: Search Engine Optimization

>

Visibility

SEM: Search Engine Marketing
Off-site
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WORKYOUR ECOSYSTEM

SEO: ON-SITE ON AND OFFLINE

<1DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Transitional//EN|

<btal xmlns="http://mw.ud.org/1999/xhtnl" >
<head id="ct100_Headl"><title:

Strut tho Pap pot care - Dog Halkers Seattle | Pot Sittin
</title><meta http-oquiv="content-type" contemt="text/htnl; c|

ript - / t
var gaseinet o ({"heepes: oo domument.locationprotocol) 7 *h Build tati Turn
docuncn'..v:n.c(uncscapo( "%3Cscript src='" + gaJsHost + "googls .
Seattle Dog Walking & Pet Sitting . e Win |oya|ty uild reputation 0
et e g e v mos e maromes e () 1) i ) ST et e Word-0

company serving Seattle and the Eastside. Whether you need dally var
dog walking, in-home pet sitting, obedience or behavior training, a pet
taxi to the vet, or want to give your dog some needed social time at pageTracker. “’"Ck?uqc"w"( )i

( 1

Mouth

‘the local off-leash park, we can help! We are recognized as one of the } catch(err) {}</script>

e T e DbGS <link hrof-"App Themes/StrutThePup Main/Menu/styles.cas’ type . into a Shout
re's one thing we. W 10 love and care for animals. Our goal s <boa

et ames T Tiorn aamon"aspretgora" method"post” actionefome.ssps” Gain trust Get referrals  / into )

| HEART* DOGS <div>

o <input type-'hidden" name=

<input type="hidden" name=

<input type="hidden" name=
</aiv>

<u<:rip¢. type-~"text /]MVBIBL}E TU
o VISIBLETO HUMANS Velp<g gl i
R e - SEARCH ENGNES

POMI (Pet Of the Month)

%

Best of Yelp! if (ItheForm) {
theForm = doc!

Make the pitch

Seatties bes pet sting and
s going 6 s epiocel e e dog walkin

Meet or exceed
pup. Congratulations, Jake! o vetem o e s lurcuon doPostBack(eventTarget, cvcnquumcn ) 4 .
©um 01 alse) ¢ expectations

sy zvmn‘mc»r vatoe = evenvtaxge

s e o i don i s fhetorm: i . Get the work

theForm.submit();
}

)
111>
</seript>
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INSPIRATION SHOP TRAVEL EXPI
LINK JUICE

WORDS

Design Firms

by firm name or city/state
EASY S | A R | L] A select list of architects, interior de
N *h within section... designers committed to innovative

be considered for inclusion in our ¢

directory@remodelista.com with a |
DIRECTORIES  nessossmen =

Services Offered

General: DMOZ, Axciom itecture

imercial

Specific: Houzz, Remodelista fue Design

‘ior Design
iscape

Free only: unless working

iscape Architecture

1n Design

2Michaels AMPS Architec
IONS Design
legions
1ta & Athens
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THE SOCIAL CONNECTHON

AN

IFYOU'RE SPENDING 20% OF

| YOUR WEEK ON SOCIAL

o e MEDIA, YOU SHOULD BE
GETTING 20% OF YOUR

Comvereations T e P2 WEEKLY TRAFFIC FROM IT.

Evangelizing
Interactions
Content

Choose Create Content by
the Right Sites Being Social

13 14

Awareness Engagement X H
S
Doesn’t know you Knows You
Audience 4 P =e

Not in your networks In your networks

Comments

Objective Drive traffic to website Conversations CONTENT MARKET]N G
@ ?ﬂ Getting the Word Out Bﬁ

Join networks/groups Your Content/  Callsto  Landing Pages/

Attract bloggers Contributions  Action Forms

Social Tactics Posts on social networks
Comment on blogs

Analytics

Get reviewed
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Linkbait

“Tings Cle

s« Content on your website that other
websites want to link to...

*¢ ...and people want to share

*¢ Regularly publish fresh and interesting
content; useful, helpful, opinionated...

# ...blog posts, articles, resource pages,
tools, widgets, polls, surveys, contests,
podcasts, etc.

# Make it easy to share with buttons and
links

Looking Up 3

7896 ot st are optimistic about
et Compuny s growth in 2012

PUBLISH

‘Where Your Audience is Looking for Answers

E * * k k

PLANS&PRICING  JOIN | SIGNIN

* * k % [

QuickBooks.

Docstoc :

Q DOCUMENTS & VIDEOS * BUSINESS TOOLS UPLOAD v

PREMIUM DOCUMENT

wee MAKE YOUR
BUSINESS BETTER

Discover the best professional documents and content

CUSTOMIZABLE
LEGAL FORMS

ONLINE LEARNING >
COURSES resources to help start and grow your business

js :
EXPERT ARTICLES b & 2 3
Y a8
| .
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Answer Questions

& Follow Yahoo! Answers, Quora,
etc. to figure out unanswered
questions

s Create a page that answers those
questions

*¢ Every time it comes up, send
people to that page

Unanswered Questions

Domain Name System (DNS) (Remove)

What Is the Difference Between X and Y?: What is the di
domain reselling and cloud reselling?

DNSimple: Can | trust DNSimple as a scalable, long-tern

What effect does “transferring) or pointing an extra keyv
at your main domain name have on ranking?

CloudFlare: How does CloudFlare get DNS records for n
Is it possible to acquire a list of recent public domain na

View More

Answer Questions on More Topics
What topics do you want to answer questions about? I

L e i refseek.com

d tmn
d’\rectoryl answers.h

About Jobs Privacy Terms < Shuffle %

Landing Pages

;gCall to Action, Not Part of Main Navigation

¥

FREE for the next 21 days

YES! Send me the Crikey
Daily Mail FREE

Link from ads, SM’ etc. Register now for Crikey Daily Mail, a unique mix

of news, y and leaks

/' 25 original, must-read articles delivered to you each lunchtime
o Spin-free, mogul-free, independent journalism

v Read the tips and rumours before they hit the mainstream

¢ Your irreverent but
probing journalism and
commentary have become
a really important part of
the Australian media

€6 1 do develop a Paviovian
twitch about 1.30 when the
latest espistle from Crikey
Central hits the inbox 35

START MY FREE TRIAL

landscape 99
Wayne Swan, Mark Scott,
Federal Treasurer

Managing Director, ABC

unb

Build your own or use something like:

19
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4 ‘These guys are just the best! Their
Generate Leads \ HAM M EH H AN n S
A ethic is outstanding.
ﬁ - SADIEPDX
Services Photos & Video Case Studies Events/News Field Notes AboutUs Contact Us
Goal Motivation Compel Convince
(low-high Discounts, freebies, Set expectation  Provide an incentive:
involvement offers, events and .
) ’ Communicate Free downloads:
FB Like contests benefits apps, tips,.,
Newsletter Signup Connection Access to... OLD HOME, MEET MODERN COMFORT.
(you/friends)
Email Contact .
Entertainment «l-  SPECIAL PROMOTION! GRAB THOUSANDS IN REBATES SIGN
Call s UP NOW
Product/Company
Sell News
H Homeowner Testimonials
Answers Home Energy Services
Home Energy Audit & Refrofit Solutions. _
Engage with you
21 22
I k R l bookbeta oor How Do You Choose Between Opions v . .
rac esu ts Wi)‘:,’ WeebI;,.limdo, WordPress Discussion Stats
and Squarespace?
V V 02-04-2015 01:48 PM
| was on a forum recently where someone asked the following question. The: 32 replies
answer may help solve your dilemma in choosing a platform for building your
et 02-04-2015 01:48 PM
. .. . .. SITE BUILDERS :
Stickiness Returning visitors, time spent on page, visit e e T lpiuEE wow!
length, visit depth, page views 1 12 kudos
12 in conversation
=« BB ¥ 38 B
Landing page visitors, unique visitors, new )
Promotional Results . ’ ’ : .
visitors, referrers B @ = K @ ™
www.blockbeta.com/websites.html
Downloads, time spent on site, opt-ins/
Lead Potential registrations, contact page rejects, ( AS E S | l ’ DY
leads-to-close ratio
Manta Post
23 24
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BLOCKDETA

marketing

|Yes, we can help create your website. Give us a call to explore the options.

www.blockbeta.com
Twitter.com/robbinblock

Contact us Liked the presentation?
206-335-5929 Post your review to google.com,
info@blockbeta.com search for blockbeta, and select

the review button on the right.

Reviews

Write a review

2% "itis a great use of your time, especially if you are a small
business person.”

@ "-she understands economics, knows a lot about different
@ sectors..

View all Google reviews

Acquisition Behavior
s e
Source ]
Sessions % New New Users Bounce Rate Page_sl Avg. Session
! Session N . Website H
Sessions Duration You Website e Network Public
Visibility
857 81.21% 696 i71.41% 1.77 00:01:22
% of Total: | Avg for View; % of Total Avg for View Avg for Avg for View
13 Yo 12.71% 81.22% View C
(-6.56%) (5,474) (-12.07%) 1.49
(19.04
1. tco 221 (25.79%) 90.95% | 201 (28.88%) 61.09% 1.96 00:00:57 Lever.age .
- . . . C cenci Focus on social Publish
2. community.manta.com 166 (19.37%) 80.72% ¥ 134 (19.25%) 74.70% 1.52 00:01:27} ompe encies strengths Webmaster networks
. . Tools Advertise,
1.37, OF Differentiation Great content Sta only as nec
MANTA 13,043 AWARENESS QUALITY o 4 4 :
VIEWS Build links connected
Packages - . -
Optimize with email
tools
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© copyright Block Media LLC 2007 - 2016
Trademarks and images are all owned by their respective owners.
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