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What to Expect 

This webinar promised to: Maximize sales for the holidays by sharing powerful cost 

effective techniques to build your business with an intro to planning an integrated 

communications strategy across all your channels to promote and sell your products 

and services. 

1. Holiday Buying By The Numbers 

2. Why your sales are off - you must know where you are to figure out where to go. 

3. The Rule of 7 

4. What is marketing and how does it make the cash register ring. 

5. Just because you are sick of yourself doesn’t mean your customer evens knows 

about you. How to leverage your marketing. 

6. 5 ways to measure results to achieve 48% profit increase. 

Call to Action 

 



Who Is This For 

Service based business owners, coaches, consultants, 

therapists, healers, infopreneurs, CPAs, bookkeepers, 

insurance agents, financial advisors, attorneys, retail store 

owners, wholesale distributors, food and gift product 

manufacturers, web designers, graphic and branding 

agencies, MediSpa and DoggySpa owners, hotel owners, real 

estate professionals. 

 



Not on the list? 

 

Ask yourself this: Are you wanting to increase sales and 

profits using proven systems that work? 

Then welcome aboard. YOU are in the right place. 

 



What led me to teaching this webinar? 

● 20 + years as an entrepreneur and business owner - started by accident 

● Built a team from 1996-2002  

● 2002 started my own insurance brokerage 

● Built highly profitable team - 18 sales people - admin staff - over 7 figures in 

sales 

● 2007 determined it was time to sell off segment of company 

● May 2008 ink dry on sale  

● September 2008 the Not So Great Recession is upon us 



What led me to teaching this webinar? 
 

● Recognized I had a proven system for acquiring, scaling, growing and selling 

profitable businesses and could teach others to do that too. 

● Recognized internationally  as the leading authority on cash flow and 

profitability for women business owners and leverage technology to serve 

clients around the world. 

● Clients are service based business owners, bookkeepers, therapists, coaches, 

healers, financial advisors, CPAs, they own restaurants, medispas, health food 

and home decor stores I even have a long term client who owns a highly 

profitable beekeeping business. 

● Clients achieve 40%, 50%, 60% and greater revenue increases with profit 

increases exceeding in some cases 130% 



Why does this matter to you? 
 I know how businesses can make more money by increasing 

their sales, revenue and profits.  

Whatever challenge or success you are experiencing I have 

been there and know what action to take to get over, around 

or ahead from where you are. 

Today you are going to learn why your sales are off and what 

you can do about it right now and beyond in order to make 

your cash register ring! 

 

 

 



Results For Action Takers 

“By following Debbie’s system, my profits increased by 50% over the 

same period the previous year.” Gina O - Branding Agency Owner 

 

“My business has exploded after just 3 months of following Debbie’s 

system.” Elizabeth C - Small Business Marketing Consultant 

 

“This system allowed me to quantify my efforts to determine if what 

I was doing was actually working and the importance of having 

(simple) systems in place to help myself succeed.” Carey H - CPA 



Buying By The Numbers 
The average shopper will purchase 14 gifts during 

the 2016 holiday season. 

73 percent of shoppers will shop at a new store or 

with new online retailers. 

About one in five holiday purchase will be based on 

impulse. 

The holiday season accounts for 20 percent of the 

retail industry’s annual sales. 

Gift cards are the most desired holiday gifts. 

39 percent of shoppers will be making a 

purchase on a mobile device this year. 

Email marketing is responsible for the most 

holiday sales. 

78 percent of shoppers use the internet for 

holiday research. 

E-commerce orders from social media grew by 

202 percent. 

Most online purchases are made between 12 – 

2pm on weekdays and on Sunday evenings. 

https://websitesetup.org/email-marketing-services/


Website and Blogging  

● The number of websites in the world exceeds 1 billion 

● 57 percent of people will abandon a website that takes longer than three 

seconds to load. 

● Businesses that blog get 67 percent more leads than businesses that do not 

blog. 

● Blogs are rated as the 5th most trusted source of information online. 

● 81 percent of online consumers in the U.S. trust information from blogs  



Let’s 
DO 
This! 





Why are your sales off? 

Getting ready to get ready 

It’s somebody else’s fault 

Doing it all yourself 

Fire Aim Ready 

No documented system and ways to measure 

No money 

 





How Long Does It Take People To Buy? 

The Rule of 7 

A prospect needs to see or hear your marketing message at least seven times 

before they take action and buy from you. 

How many times do you follow up?  

What’s Your TPP? 

The number seven isn’t cast in stone. The truth of the Rule of Seven is you can’t 

just engage in a marketing activity and then be done. Marketing must be an on-

going process in order for it to be successful. 

 





How to use the rule of 7 to grow sales? 

● Have at LEAST 3 proven marketing methods 

● Simplify and automate marketing as much as 

possible 

● Put it on the calendar 





What is Marketing? 

 

 

Marketing is the process of teaching consumers why they 

should choose your product or service over your competitors. 



What is Marketing?  

 

The key is finding the right marketing method and defining the right 

marketing message to use to educate and influence your consumers.   

https://www.thebalance.com/business-marketing-strategies-2948337
https://www.thebalance.com/what-is-a-marketing-consultant-2295290


What is Marketing?  

Marketing is everything that the consumer encounters when 

it comes to your business, from advertising, to what they 

hear, to the customer service that they receive, to the follow-

up care that you provide. 

 

It’s all marketing and creating the decision within the 

consumer whether or not to choose you initially or for repeat 

business.   

 



What is the Purpose of Marketing? 

 

● Capture the attention of a target market.   

● Facilitate the prospect's purchasing decision.   

● Provide the customer with a specific, low-risk and easy-

to-take action. 

 



What is Marketing? 

Print, radio, and television advertising are types of marketing, as are direct mail 

and Internet marketing. Companies that sell via the Internet optimize their web 

pages, so they appear higher in search engines like Google, Bing and Yahoo. 

Newsletters, blogs, press releases, and articles are forms of marketing used to 

generate leads and orders. Some companies use referral marketing to increase 

business, where satisfied customers refer others to a particular business. Social 

media marketing is something  smart companies can't avoid when it comes to 

reaching potential buyers, whether it's advertising on Facebook or Instagram or 

posting advice on Twitter with links to a website.    



A Few Words About Mobile Devices 

● 125 Million U.S. consumers own smartphones 

● 50 million U.S. Consumers own tablets 

● 62% of smartphone users have made a purchase online using their mobile 

device in the last 6 months 

● One third of all eCommerce purchases during the 2015 holiday season were 

made on a smartphone. 

● eCommerce dollars now comprise 10% of ALL retail revenue 

● 80% of shoppers used a mobile phone inside of a physical store to either 

look up product reviews, compare prices or find alternative store locations 

● An estimated 10 Billion Mobile Connected Devices are currently in use 

 





The Secret Marketing Systems that Grow 
Sales 

 

Consistency 

Repurposing  

 



Consistency 

Put together a calendar that actually goes on your calendar - of when you will post 

and what it will be. 

Calendars for blog posts, social media posts across all channels, newsletters, and 

having a documented touch point plan for follow up. 

Create a social media snowball - one piece of content can be used 10 times or 

more. 

Use tools like Recurpost or Buffer for automation of social media. 

Batch or block your time it’s more efficient and fun. 



What to Expect 



What to Expect 



A word about video 

 

Do it. 



Video 

Video is growing to dominate your audience's online activity: 

78% of people watch videos online every week, and 55% 

watch videos online every day. If you don't already have a 

video marketing strategy in place for your website and social 

media, you're missing a tremendous opportunity to reach and 

engage with your audience. 

 

 



Tools 

 

Your Phone 

Your Computer 

BeLive.tv 





5 Factors to Consistently Measure 

Leads 

Conversions 

Average Sale Per Customer/Client 

Number of Transactions Per Customer/Client 

Profit Margin 

Do this across all channels.  



One Thing 

 

 

None of this matters if you don’t take action. 



Let’s Stay In Touch! 

Join my FREE Facebook Group - The 

Women’s Business Profit Lab - 

https://www.facebook.com/groups/womens

businessprofitlab/  

Facebook - @DebbiePageBusiness 

Twitter - @debbiekpage 

Instagram (many dog and wine pics) - 

@debbiekpage 

LinkedIn - @debbiekpage 

Email - Debbie@DebbiePage.com 

 

https://www.facebook.com/groups/womensbusinessprofitlab/
https://www.facebook.com/groups/womensbusinessprofitlab/

