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Part I

StoP Wasting Time Plaging Online

« Choose the riglﬁt sites

* DIY hcgou have more time than $

* Hire hcgou have more $ than time

o Check the ROI to see if it’'s worth it

* Revise 9OUF aPProach

Dcscriptions "

Gt

Messaging
Arm Yourself )
e
"' chwords .................
URLs
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Donr’t

Be careful what you say
pY

3

Don’t be se”~g PR Ground rules

Balance exposure and ex[:)ression " Be natural, informal

Don't fake it Be interesting, informative

Don’t swear Be the expert, hclp{:ul

Don’t be too Personal Keywords
5 6
« Y Awareness Engagement
Dlalog ,l_ g g
Conversations )
lizi Action ) Doesn’t know you Knows You
Evangelizing Audience i
) Not in your networks In your networks
Interactions
Social Engagemer;tﬁc\ Comments
AN ) , ,
( » f\“(’) @Desire (W]'rg You?) Ol:jcc’clve CO:IV_cgsatLoES
- Drive traffic to website : Sharing "
S -—-=
7 X
, . Ny 4 Join networks/groups
Social Sitings | z { P
& \?\L\{ Interest (WIFM) Social Attract bloggers )
; Posts on social networks
Tactics Comment on blogs

Attention/Awareness

Get reviewed

8
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Create Profiles

Llnkedﬁ@ People ~ Jobs ~ Answers -~ Companies ~ Account & Settings | Help | Sign Out Language ~
Explore Peaple Search: Engineer at IBM - Interet - Senior Consuant Search People ~| [ Soarcn — [RERIE
1=-Write ok
Grou
& o Edit My Pro View My Profile Edit Public Profile Settings
AT&T Alumni
B2B Social Media
Boston University Rol Hi, RUbb“"
Aumri \ a connection
Seeall » Marl S"a \5 jgnal @Ut
A profiie 5 Greater Seattle Area [ Edit] { Arketing and Advertising ‘ Edit Contact 59"‘”95
Edit My Profile [Edt] + Create your profile in another language

View My Profle

Recommancatons . = I
R e wt@u‘sh@rm Lt PEQRIS ..

riday ames ORE.Drg 2 fronT ago Updat
Connections

Imparted Contacts
Profile Organizer Current « Marketing Strategist & Speaker at

[ BLOCKbETA Marketing (Sole GET ON BOARD

Py torsh Edi
1 Inbox (13) ropristorship) Let)

e @ Add Current Position l-)— ONLY 49

Build Awareness Participate

« Join niche groups: , ) Create Submit
Write for your audience Profle Combent

¢

Blog
- Gcograplﬂg

= * Interest * Comment
. ’ Converse Review Vote
« Catch attention

) Dcmograpl’yic
Answer c]ucstions o o o

¢

> Activitg

Post a Join

¢

Demo your cxpcrtisc Tag
Message GrouP

- Agﬁnitg PR P PRI
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QSearch Produc

DECORATTI

SHOP SALES LOCAL GET THIS LOOK BLOG

DESIGN
MATTER

SHOP BY...

DESIGN ADVICE FORUMS ABOUT

Buried Treasure: Site Swag

SEARCH MY ACCOUNT

PROFESSIONALS

SUBSCRIBE TO OUR NEWSLETTER

Your Email Address

See past newsletters

Product Spotlight
(more)

Making Design Matter: Michael Woj

Decorati caught up with “Neo- Modernism” desi

Wolk, founder and creative director of Miami-b:

Blockbeta Marketing

Run through this checklist to make sure your home page is up to SEO

snuff.

b\

12 Things To Check In Your Local Homepage SEO Audit
Your homepage is arguably the most important page of your site. Contributor Chris

Axiom 1:

Post about them, not you.

ésl

A reminder to all that there's power in the non-digital

lockbeta Marketing
nuary 15

fell done IKEA USA

Ikea's incredibly mockery of Apple. I can not stop
laughing! This takes the prize as the year's...

In a hilarious parody of Apple, IKEA launch its new catalog. This is so great | have
o words

The Buzz: Bras De Lumiéres And O
Sconces

By Buzz Kaplan, Decorati Contributing Antiqueq
author of The Buzz on Antiques.A sconce, {mor

Silver Smith provides tips to ensure it in top shape!

SEARCHENGINELAN

12 people reached

14

Axiom 2:
Post things theg’” share

Blockbeta Marketing
ot U am

This guy got advice from a smart marketer. His emotional story placed on
Shark Tank is a great kick offto a solid #PR campaign. There certainly were
other ways to get the money.

A Man Goes On ‘Shark Tank’ and Gets His Life’s Work
Ripped to Shreds. Now Watch Him Turn the Tables.

‘When he begins to cry, | begin to cry..

Knightlg Ideals
What do they know or believe?
What will resonate?

What key points will you make?

What are theg talking about? How
can you contribute to the

conversation?

~ Clan{g, ec]ucate, |rncorm, assist,
01/27/2015 ov Most marketers are not true marketers -- trained in é, @ 15 2 [ ]
b:12 pr S i i ) 0 , ,
pm A marketing, went to school for it and have | entcrtaln, SUPPOrt, commiserate...
01/27/2015 This guy got advice from a smart marketer. His & @ 76 12
9:17 am emotional story placed on Shark Tank is a great 4 2 [ ]
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£

Axiom 3:
The game you P189

10 Reasons Why Discount Pricing is Bad for Business

clel:)encls on the sandbox

lmages = 10X more engagement

17 18

Facebook is for Entertainment ‘ ) LinkedIn is for:

+ Videos

+ Cats, Dogs, Pul:)[:)ies, Kittens,

Food * Market inte”igence

+ Controvers ’ .
. i + Recruit ’calent, find resources
+ Motivational messages

« Sense of belor\ging + Connections

* Suggestions/recommendations . lmCO about OPPOFtUﬂitiCS

+ What theg want from a

business? Discounts, freebies, < TOOIS {:OF saving $ and/or time

contests, events, response to

compaints, etc.

19 20
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e . S What are your three most important metrics for
evaluating the success of your social media program?

Bl Visits and Pageviews P Visits by New and Returning f——
Auerage: 2,86 PV Engagement
Visits Visits) 72 Pageviews (likes, shares, etc.)
- Pageviews: 206 s i
1 Audience
) P 93.06% | (followers, fans, etc.) §
rad o d . e
\
i R R | R
b ad FEA LY ) R - s
3 9@ 3 2Lk R 3
CACSAMW: A\ T 2t haca A ! Leads
0 ] I 200 2l 1
Fri 94 Han 311 e e | Yisitor 1 everuve
Tt |

O ¥isitt O Pageviews Es
- Geo Map OveH:

| w y

S ?

voice, etc.)

— Customer satisfaction
e fee (support issues resolved, etc)

40, 28% Benchmarking against

competitors (share of

12.50% : Other [ed
0% 10% 20% 30% 40% s0% 60% 70% 80% 90%
97200
e ‘Source: 2015 Sociol Media Marketing Trends tI'USt
\ J
| (divect) searchportslinform st google
| dogpile.com yellowpagas.suparpachl (other)

www.cgbera[er‘t.com/ b]og/ index. Php/ branc{s~strugg|e—to~measure—socia]—media~marl<cting/

21 22

It you're sl:)encling 20% of Case Stuclg

your week on social

Dblckbeta How Do You Choose Between Options ¥

- Wix, Weebly, Jimdo, WordPress Discussion Stats

s, > and Squarespace?
m C(:l la 3 3 O U 5 lq O U l d b C - azos20ts . 32 replies

I was on a forum recently where someone asked the following question. The
‘answer may help solve your dilemma in choosing a platform for building your

e 02-04-2015 01:48 PM

T2 kudos

getting 20% of your

N LR N
@ = K @™

weeklg trattic from it.

wwwi.blockbeta.com/websites.html
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Social Sites Compared
Manta Beats Facebook and Linledin?

Social Network

Take Awags

Measuring Social Media’s Value with Google Analgtics

at General Assemblg, Seattle. Visit our events page to learn more.

BLOCKDETA

marketing
A Big Picture Approach to Small Business™

206-3%5-5929
infoeblockbeta.com
www.blockbeta.com
Twitter.com/robbinblock "
o Facebook.com/Blockbeta amazon.com

© copgrigl']t Block Media LLLC 2007 - 2016

Trademarks and images are all owned bg their resPective owners.
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Sessions % New New Users Bounce Rate ::sgseism: Avg. Session > KnOW WI"IO 3OUF > CI"IOOSC tl’]c riglqt PlaCCS
Sessions Duration , L.
customeris to Par’clapate
268 86.57% 232 61.57% 2.02 00:00:56
AN | SO e : Avg for View: * Understand their social * Take aclvantage of all
o ( %) .oy .
35.73 activities, what sites they offer
1. Twitter 229 (85.45%) 90.83% 208 (89.66%) 60.70% 1.94 00:00:56 thcg use ancl W]’]g
+ Track ROl in the context
2. Facebook 23 (8.58%) 60.87% 14 (6.03%) 78.26% 2.74 00:00:52
« Treat awareness and of other marketmg
13. LinkedIn 7 (261%) 57.14% 4 (1.72%) 28.57% 3.14 00:00:40 . o
‘ engagement dnq:erentlg activities
4. \Weebly ]45%4@5 50.00% 2 (0.86%) 75.00% 1.25 00:00:03
manta 13,043 Awareness Quallty
5. StumbleUpon 2, (0. 5%) 100.00% 2 (0.86%) 100.00% 1.00 00:00:00
VIEWS .
2. community.manta.com 166 (19.37 80.72% 134 74.70% 1.52 00:01:27 l
25 26
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