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Wear Supfoorters of America’s Small Business Community:

Zvery year since 1963, the President of the United States has issued a ﬁrac/zzzmaﬁon announcing National Small

Business Week, which recognizes the critical contributions of America’s entreprencurs and small business owners, s

You miﬂﬁf know, more than half of Americans either own or work for a small business, and fﬁey creats about two out e
of every three neuy’oéy inthe US. each year. / /

As ﬁmﬂf of National Small Business Week, the U.S, Small Business Administration takes the oﬂﬁom‘&m@ fo ﬁfgﬁ~
/iﬂﬁf the impuact of oufj'famﬁnj entrepreneurs, small business owners, and others from all 50 states and US, territo-
ries, Et/e;jy ﬁ/ﬂy, fﬁ@ ‘re wo%inﬂ fo grow small husinesses, create 20 g cenfuw’oéy, drive innovation, and increase

Karen G. Mills
SBA Adpinistrator

America 3"7/05&1/ compoetitiveness.
Thank you for ﬁe/piry {ind and nominate candidates for the most [restigious annual small business awards in America,
Warm ;ﬂeﬂﬂm@,

Karen G, Mills
SBA Administrator

Small Business Week 2012 will be celehrated the week of May 20. To nominate candidates, contact the SBA Cleveland District Office at 216-522-4480 @ November
10, 2001,  Awards ' given in celebration 0][ National Small Business Week include the fo//owinﬂ awards;

« Small Business Person of the Year (one from each of the 50 states, the District * Gold Star Awards (for ﬁa[em/ﬁowmmar;f contracting);
0][ Columbia, Puerto Rico and the U.S, Vifyin Yslands, and Guam);

o Small Business T;xporfer 0}[ the Year; o Small Business ﬁeveﬂ;pmmf Center (SBOC) Excellence and
Innovation Center Award:
- $BA Vounj Enfre/arﬂnew 0}[ the Year; 7 (a) Small Business Londer 0][ the Year (does not recfuire nominations);
: ﬁefﬁﬂey Butland Family-COwned Business of the Year; * 504 Lender of the Year (does not require nominations)
° Enfre/menewiﬂ/ Success Award; ° Exﬁom‘ Lender of the Year (does not require nominations);
» Phoenix Awards (for disaster recovery); « Small Business Investors of the Year (does not require nominations);

* Small Business Champions (individuals or organizations dedicated to sup- « Small Business Investment Company of the Year (does not require nomi-

porting small businesses); nations);

» Small Business Prime Contractor of the Year: 0 Commun@/ Rural Londer of the Year:

* Small Business Subcontractor of the Year; * Women's Business Center of Excellence Award;

* Frances Perkins Vmﬁgmm/ Awards (for use of women-owned businesses in * SCORE Cﬁaﬁfer of the Year (does not require nominations)

government com‘mcfi@];

. ﬂwyﬁf 0. Eisenhower Awards for Excellence (for /mye [rime contractors who use small businesses as mppﬁem and contractors);
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Small Businesses Have New Non-Profit Sources for
SBA-financed Loans

Mahoning Valley Economic Development Corp. selected as one of 20 entities able to
Start making loans up to §200,000 under new Intermediary 1ending Pilot Program

WASHINGTON, D.C. - Startups, newly established and growing small businesses now have
a new source of financing backed by the U.S. Small Business Administration as 20 com-
munity organizations have been funded by SBA to start making loans up to $200,000 to
qualifying small businesses. Mahoning Valley Economic Development Corp. of Youngs-
town is one of the 20 organizations so honored. Authorized under the Small Business
Jobs Act of 2010, the new Intermediary Lending Pilot Program will provide direct loans up
to $1 million to 20 community organizations or intermediaries in fiscal year 2011, which
in turn will use those funds to help finance small businesses, mostly in underserved mar-
kets. Designed to expand access to capital to small businesses and drive economic
growth and job creation, the program will fund 20 additional community lenders in FY
2012. The program has an additional year of authority in FY 2013 subject to appropria-
tion by Congress.

“The Intermediary Lending Program is an important new tool to support businesses in un-
derserved markets,” said SBA Deputy Administrator Marie Johns. “Partnering with com-
munity lenders will increase points of access to capital for startups and businesses that
have been disproportionately affected by the recession.” One goal of the pilot program
over the next two-to-three years is to assess the intermediary model as an effective tool
for increasing lower-dollar lending to small businesses and startups, particularly those in
traditionally underserved communities.+

SBA Cleveland Holds Lender Roundtable

On July 27, SBA Cleve-
land District Office
hosted a Lender Round-
table attended by local
Cleveland area bank
executives, Certified
Development Company
officials and represen-
tatives of Senators
Sherrod Brown and Rob §

Portman.

.
it teg ol

SBA District Director e
Gil Goldberg conducted ; Lt .
the session. The focus
of the event was a
discussion about the effect of the economy on current and potential borrowers. The
productive exchange included many useful comments and suggestions regarding the
lending environment, SBA programs and the political climate.s

Lenders discussed the econony, SBA programs and the political climate.

“The Intermediary Lending
Program is an important new
100l to support businesses in
underserved markets,” said
SBA Deputy Administrator
Marie Johns. “Partnering
with community lenders will
increase points of access to
capital for startups and
businesses that have been
disproportionately affected by

the recession.”
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“The contest, presented in
partnership with the
National Export
Initiative and Export.gov,
will award monetary
prizes to five successfil
small business excporters
representing a variety of
industries.”

Announcing SBA’s
National Export
Initiative Export
Video Contest

SBA is teaming up with Visa
to ask small business own-
ers: “Where will your next
customer come from?” In
order to recognize success-
ful small exporters and in-
crease awareness toward
federal assistance for ex-
porters, we’re sponsoring
the SBA Export Video Con-
test. The contest, presented
in partnership with the Na-
tional Export Initiative and
Export.gov, will award mone-
tary prizes to five successful
small business exporters
representing a variety of
industries. American small
businesses looking to ex-
pand are going global. There
are a number of advantages
to exporting: reaching new
customers, increasing sales
and profits, and becoming
less dependent on domestic
demand, to name several.

In fact, over two-thirds of
the world’s purchasing
power is based outside the
U.S., where the vast majority
of consumers reside. The
U.S. government stands
ready to help your small
business get started in ex-
porting, with an array of pro-
grams, tools and resources.

We want to hear your ex-
porting story in a short, origi-
nal video submitted to You-
Tube. U.S. small businesses
that have completed at
least one successful export-
ing transaction are eligible.*
Winners will receive cash
prizes, an expenses-paid
trip to be honored at the

National District Export
Council Conference in Las
Vegas, Nevada from Novem-
ber 2-5, 2011, and $1,000
towards a Commerce De-
partment Gold Key service,
or various other trade-
related events.

To Enter:

1) Create one original
video 3 minutes or less
in high-definition for-
mat. Contest partici-
pants must end their
video with the following
words: "That's my ex-
porting story.

2) Where will your next
customer come from?",
along with a referral to
www.export.gov for as-
sistance. This referral
can be spoken, written,
embedded or delivered
in any appropriate way
deemed effective by the
submitter.

3) Allvideos must have a
unique title or they will
not be judged. i.e., not
"My Export Story."

4) Upload your video to
your own YouTube ac-
count. In the descrip-
tion, indicate one of the
following 5 categories
for your video: manufac-
turing; consumer prod-
ucts; professional ser-
vices; technology; agri-
business.

5) While viewing the SBA
Exporting Contest Video,
click the comment box
and then click on
"Create a Video Re-
sponse" and enter the
URL of your video entry.
Videos may be up-
loaded starting Aug. 1,
2011. Entries must be

received by Sept. 3. ¢

*See full contest rules and regula-
tions at http://www.sba.gov/
exportvideocontest

SBA Launches One-Stop
Website for Small Busi-
ness Innovation Re-
search (SBIR) Funding
Opportunities

Through the Small Business
Innovation Research (SBIR)
program, the federal govern-
ment provides $2.5 billion in
annual seed-stage funding
for small businesses meeting
national research needs.

The U.S. Small Business Ad-
ministration has reinvented
the SBIR.gov website with
new features allowing these
innovative companies to navi-
gate opportunities across
eleven federal agencies.

Entrepreneurs can now bene-
fit from search across all
open solicitation topics,
search of past awards, trans-
parent reporting of agencies’
annual performance, a uni-
fied calendar of events
across all agencies, and
guided walk-through features
for various constituents.+

SBA Cleveland District Office
Program Staff:

Gil Goldberg,
District Director ext 207

Business Development:

Jim Duffy, ext. 218
Vanessa Behrend, ext 220
John Renner, ext 211
Sonya Wagasky, ext 202

Lender Relations:

Jim Donato, ext. 215
Tim Ensch, ext 213
Mark Hansel, ext 230
Tom Sangrik, ext 214
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SBA Announces Two Local Companies Are Part of “SBA 100”

Sierra Lobo, Inc., located
in Fremont, and Creative
Playrooms’ Montessori
Schools & Child Care
Centers, headquartered
in Solon, are SBA 100
companies. Sierra Lobo,
Inc. is a graduate of
SBA'’s 8(a) program,
which helped the com-
pany increase its revenue
and hire more employ-
ees. Creative Playrooms
utilized several SBA loans
to start and significantly

expand its business.

The companies now em-
ploy 430 and 260, re-
spectively. The SBA 100
features one hundred

businesses that have

created at least 100 jobs
since receiving SBA assis-
tance.

Full descriptions and a
photograph gallery of
each of the SBA 100
companies can be found

at www.sba.gov/100.

We are pleased to an-
nounce these two local
companies are part of the
SBA 100,” stated Cleve-
land District Director Gil
Goldberg. “These two
companies are excellent
examples of SBA’s pro-
grams providing small
businesses with the tools
and resources they need

to grow and create jobs.”

The SBA 100 companies
include businesses in a
variety of industries, from
manufacturing, to food
and beverage, to ship-

ping.

Each business received
SBA support in the form
of capital, contracting,
counseling or investment
before going on to create
at least 100 jobs. The
SBA 100 is a cross-
section of the diverse ar-
ray of businesses that
stand to benefit from SBA
assistance. With the help
of SBA, the SBA 100 com-
panies have succeeded
and created thousands of

jobs across America.+

SBA and SCORE Speakers Participate in Franchise Fair at Summit Mall

Over 300 people attended Summit Mall’'s B
“Franchise Fair” on July 23 for those in- |
terested in starting their own business as

a franchise holder. Mark Hansel, of
SBA'’s Cleveland District office, was a fea-
tured speaker and discussed business
planning, finance and SBA lending pro-

grams.

Bob Earp, Akron SCORE counselor also
spoke, and detailed how to begin and
develop a business. Representatives of
eleven franchisors, including the United
Franchise Group of Delaware, Ohio, were
on hand to talk about their franchise op-
portunities. In addition, a total number of g
seven malls were represented at the

event.

After the fair, Summit Mall manager
David Huesser noted, "We were glad to
provide the platform to bring prospective
business owners, franchisors, the SBA
and SCORE together. There was a lot of

positive interaction throughout the day

and we hope that this created an opportunity for those interested in starting their own busi-

Bob Earp, Akron SCORE counselor and Mark Hansel, SBA
Cleveland 1ender Relations Specialist presented at the session.

] SBA Your Small
- M Business Resource

8 Helping Small Businesses
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ness to learn about the many resources in our various markets." ¢

“We are pleased to announce
these two local companies are
part of the SBA 100,”
stated Cleveland District
Director Gil Goldberg.
“These two compantes are
exccellent examples of SBA’s
programs providing small
businesses with the tools and
resources they need to grow
and create jobs.”




