
In 1972, there were a little over 400,000 women-owned businesses in the 
United States. Today, there are over 12 million accounting for 
approximately 37.6% of all businesses proving that women 
entrepreneurs have become the fastest growing segments of the 
business community.  This fast growing segment is made up of very 
small businesses with nearly 90% of them having no employees.  Nearly 
half (42%) of women-owned businesses are still in their start-up phase have 
been in operation for 5 years or less.   

While most women-owned do not have employees, Women-owned 
employer businesses (approximately 1.1 million) did account for 20% of all 
employer firms employing 10.1 million workers and accumulated $1.8 
trillion in receipts.   

According to the SBA Office of Advocacy, Montana has approximately 
126,219 small businesses accounting for 99.3% of all businesses in 
Montana.  Montana women made up 46.8% of the workers in the state and 
owned 45.8% of the business! 

Women-Owned Businesses 

 National Statistics 

U.S. Small Business Administration (SBA) Office of Women’s Business 
Ownership (OWBO) was established in 1979 by Executive Order and was 
codified through the Women’s Small Business Act of 1988.  OWBO’s 
mission has been to empower women entrepreneurs through advocacy, 
outreach, education, and support.  The OWBO mission is carried out 
through a network of 140 Women Business Centers (WBC) that tailor their 
services to meet the needs of women entrepreneurs in in their specific 
business communities.   
 
The WBC provides one-on-one counseling, training, networking, 
workshops, technical assistance, and mentoring to women entrepreneurs 
on numerous topics, including business startup, financial management, 
marketing, and procurement . 
 
Montana is fortunate enough to have two WBC’s supporting women-
owned businesses through the state: 
 
• Montana Women’s Business Center of the Prospera Business Network 

in Bozeman was established in 2009. 
 
• Women’s Entrepreneurship and Leadership Lab (W.E.L.L.) Women’s 

Business Center hosted by University of Montana in Missoula was 
established in 2021. 

 

Women’s Business Center 

The Montana District Office (MDO) Monthly Focus is our opportunity to explore and highlight different elements that contribute to            
Montana’s economy.  MDO Monthly Focus is intended to highlight small businesses and our partners to inspire and encourage small busi-
ness development and growth in different areas of the economy.    

For more information about SBA and the Montana District Office Team, please visit: Montana District Office  
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https://www.prosperamt.org/womens-business-center/overview
https://www.umt.edu/passion/women-business-center/default.php
https://www.umt.edu/passion/women-business-center/default.php
https://www.sba.gov/offices/district/mt/helena


Business:  Treeline Coffee Roasters 

Location:  Bozeman, MT 

Website:   www.treelinecoffee.com  

Owner:  Natalie R Van Dusen and Deejay Newall 

Description: In 2013, Natalie founded Little Red Wagon Coffee Roasters 
with a focus on educating customers on the complexity of coffee that op-
erated out of a small frozen food truck.  Little Red Wagon Coffee Roasters 
was rebranded in 2016 to Treeline Coffee Roasters in add the element of 
outdoors and the interconnected story of coffee from farm to cup...to ad-
venture.  Deejay (Natalie’s childhood friend) came on as co-owner during 
the rebranding and have worked as a team to create a brand that is root-
ed in community. 

1.   What is Treeline Coffee Roasters? 

Treeline started off as Little Red Wagon Coffee Roasters in 2013 that operated out of a small frozen food truck.  The busi-
ness focus at that time was to educate customers on the complexity of coffee and how to achieve richness and depth in 
every coffee bean.  In 2016, Little Red Wagon was reborn into Treeline Coffee Roasters rebranding towards something that 
spoke of the outdoors and interconnected the story of coffee form farm to cup…to adventure.  Treeline also graduated 
into a flagship café and roastery and Deejay become co-owner (lifetime friend of 
the founder and owner).  Since the rebirth Natalie and Deejay have worked 
alongside one another to create a brand that is rooted in community, driven 
by craftsmanship, and inspired by the incredible story of how coffee finds its 
way into our happy bellies to fuel the things we love. 

2. Treeline Coffee Roasters isn’t just a local business? 

Treeline Coffee Roaster export their coffee not only to customers in all 50 
states but to 14 different countries.  Ninety-nine percent of their sales are in 
the United States but they do frequently shipped product across US borders.  

3.   What SBA resources have assisted your business? 

Since March of 2020, Prospera Business Network and the Women’s Business Center have provided technical assistance and 
trainings to assist Treeline Coffee Roasters secure funding through the CARES Act, as well as help them navigate the local 
mask and store closure mandates, and everchanging pandemic unemployment options.     

4.   How did the pandemic impact your business? 

Treeline Coffee Roasters experienced exponential growth in sales from 2019 to 2020 which is contributed to thinking crea-
tively in a time when many other businesses like theirs were having to close their doors due to the pandemic. When 
Treeline pivoted their focus on local deliveries, their subscription program and building new outdoor seating they were 
able to take their business to the next level.  All of that work was made possible by the support they received from the SBA 
loans they received during that crucial time.  

5.  Treeline is rooted in community? 

Treeline Coffee Roasters has provided approximately 22 on average since 2018.  In addition to provide local employment, 
Treeline gives back to in a variety of ways by donating time, coffee and creating unique coffee blends that a percentage of 
sales are donated to local community organizations.  During the pandemic, Treeline provided nearly 10 gallons of coffee a 
day to local medical facilities to show appreciation to their efforts. 

Five Questions with Treeline Coffee Roasters 

Treeline Coffee Roasters 

WOMEN ENTREPRENEURSHIP 

“Prospera and the WBC were so 
helpful with their Power Up class, 

as well as continued support 
through trainings, network events, 
and no-cost business counseling”  

Natalie R Van Dusen 


